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Abstract:

This study shed lights on one of the recently well-spread types of marketing which is network
marketing, That according to the global openness and the international competitiveness draws
it’s way to the Arabic world coming from Asian countries, Malaysia in perticular. Network
marketing attracts young people in this region Due to the easy profit making and the decent
rewards it provides, however, network marketing opens up more than an issue about its religious
legitimacy and the economic value of it as well as the credibility that comes after it, therefore,
this study carries out an investigation on what the concept of the network marketing is,
clarifying the merits of if and the ways it’s executed and ther realite of Profit from this method.

Keywords: network marketing, Multi-level marketing , commissions, , network of distributors,

customers.
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network growth, andprofitability . International Journal of Research in Marketing 15, 407.
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