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Abstract:

The digital economy is one of the fastest-growing fields that contributes to dramatic
changes in all the world. this study will aim to highlight the problem of opportunities-threats in
the global digital consumer and how technology and digital economy affect consumer behavior
in today's challenging environment. And we can notice there is a convergence between
consumers and companies which is more than before because of the electronic spaces that allow
the facilitator to benefit from the ability of access and interaction from his home. in addition
there is a need to protect the consumer from the practices of the companies Which may don’t
commit with consumers’s rights, in order to achieve this study, we divided it into four parts.
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